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§ Record high in market share, shipments and revenue
§ Fastest growing for 7th straight quarter
§ Improved profitability, PTI up 64% YTY
§ E/R ratio slightly higher due to continued investments in innovation & branding

Strong Performance Drives Lenovo to #3

Source: IDC and Internal Data
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Execution of Strategy Continues to Drive Growth
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§ Extended lead vs. competitors as China overtook U.S. for 1st time
§ Outgrew market, gained 2.3 points YTY
§ Improved segment operating profit 48% YTY

Protect China
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§ Grew 3x the market rate (46.5% v. 14.7%)
§ Reached 6.9% share outside China, up 1.5 points YTY
§ Strengthened #1 rank in Global Emerging Markets, including China
§ Gained share in key markets such as India

Attack Emerging Markets

Source: IDC and Internal Data
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§ Improved profitability by US$56M YTY
§ Record high market share of 6.6%, up 1.1 point YTY

− North America grew to almost 2 points YTY, record share of 7%
§ Completed joint venture with NEC, and acquisition of Medion

Mature Markets: Protect and Attack

Source: IDC and Internal Data
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§ Strong LePad launch in China, sold 80k as we ramp up
§ Expanded tablet line up launched worldwide
§ Launched A60 smartphone aimed at < 1,000 RMB market

Attack: Mobile Internet

A60 Smartphone
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§ Investments of last 2 years have driven growth
§ Focus on a balanced strategy: growth and profitability
§ Continue to make strategic investments to strengthen business:

− Innovation
− Branding
− Mobile Internet
− Emerging Markets and Consumer

Focus on a balanced strategy
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Optimistic we can capture opportunities, and drive sustainable growth
§ Emerging markets, including China, gaining momentum
§ Global refresh cycle continues
§ Mobile internet industry enters a fast-growing era

Outlook for the Year
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Financial Summary

* Excluding other income, net
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Condensed Balance Sheet
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Cash and Working Capital
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Performance By Geography

– Strong share growth to 31.7% (+2.3pts YTY)
– Solid shipments growth driven by stronger presence in emerging cities

– Continuous share gains; close to 10% market share benchmark in selected countries (e.g. India)
– Investments in brand building to strongly attack the fast growing Emerging Markets

– Record high market share at 6.6% (+1.1pts YTY) benefited from strong commercial PC demand 
– Enhanced profitability due to enhanced product mix and better operational efficiency

*  Mobile Internet and Digital Home (“MIDH”) included
# Financials on China PC extracted from management report are not presented as a separate reportable segment in external report and are shown for 

reference only
^ Reclassified after the adoption of new IT expense allocation method
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– Shipments up 23% YTY; Sales up 18% YTY
– World’s second largest consumer desktop player
– Market share up 2.4 pts YTY
– Strong growth through launch of enhanced AIO and SMB targeted 

desktops

– Shipments up 23% YTY; Sales up 14% YTY
– Market share up 1.7 pts YTY 
– World’s second largest commercial notebook player 

– New generation of ultraportable laptops to target SMB customers

– Sales up 18% YTY
– Strong mobile phone shipment growth at 34% YTY with market share up 

1.5 pts YTY
– LePhone shipments growth at 172% YTY
– Early feedback on LePad has been good with shipments ramping up
– A new family of tablets launched in late July in overseas targeting a wide 

spectrum of consumers 
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Performance By Product



Liu Chuanzhi
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Appendix
• Consolidated Income Statement
• Condensed Consolidated Cash Flow Statement
• Historical Performance By Geography (Reclassified)
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Consolidated Income Statement
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Condensed Consolidated Cash Flow Statement
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Historical Performance By Geography (Reclassified)

*  MIDH included
# Financials on China PC extracted from management report are not presented as a separate reportable segment in external report and are shown for reference only
^ Reclassified after the adoption of new IT expense allocation method




