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§ Fastest growing for 9th straight quarter
§ Record highs in market share, shipments, revenue and PTI
§ Closing gap with #1 position to just 2 points
§ E/R ratio dropped almost a point QTQ 

Lenovo #2 in the world, closing gap on #1 position

Source: IDC and Internal Data
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§ Extended lead vs. competitors in world’s largest PC market
§ Achieved record market share of 35.3%
§ Improved PC operating profit by 57% YTY

Protect China
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§ Grew more than 5x the market
§ Share outside China grew 1.2 points YTY
§ Strengthened #1 position in Global Emerging Markets
§ Gained 3.4 points in India, 1 point in Russia

Attack Emerging Markets

Source: IDC and Internal Data
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§ More than doubled operating profit YTY
§ Record high market share of 9.4%, up 4.2 points YTY
§ Successful integrations of NEC and Medion

Mature Markets: Protect Relationship / Attack Transactional

Source: IDC and Internal Data
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§ Smartphone sales grew over 400% QTQ in China, double-digit share 
in December.

§ Tablets: Dominating Android-based player in China
− 51.9% Android-based market share; 16.5% overall, strong #2 in China

§ Smart TV leads slate of new, innovative products coming to market

Attack Mobile Internet

A60 IdeaTablet S2110A Smart TVIdeaPad Yoga
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§ Lenovo won 23 awards, more than next 5 competitors combined

CES Success Demonstrates Innovation Capability

Lenovo beats Apple to 
unveil smart television   
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§ World-class innovation capability
§ Efficient business model
§ Investments in branding
§ Diverse leadership team
§ Global ownership culture

Success Factors and Core Strengths
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§ Deeply committed to PC industry
§ Optimistic about future of PC industry
§ On pace to become the industry leader

Outlook

The right strategy…

…diverse talents & global culture …
…successful business model
…innovation



Wong Wai Ming
Chief Financial Officer
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Financial Summary
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Condensed Balance Sheet
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Cash and Working Capital
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Performance By Geography
– Record high unit shipments with strong growth at +28% vs. market growth at +17% YTY
– Record market share at 35.3% (+3.1pts YTY)
– Record high sales and segmental operating profit

– Unit shipments at over 5x market growth (+23% vs. market +4% YTY)
– Share gains in most regions led Lenovo market share to 7.8% (+1.2pts YTY)

– Record high unit shipments, revenue and segmental operating profit
– Medion/NEC: gaining market shares and earnings accretive 

#  Financials on China PC extracted from management report are not presented as a separate reportable segment in external report and are shown for 
reference only 

^  Reclassified after the adoption of new IT expense allocation method since beginning of FY11/12
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– Shipments up 41% YTY; Sales up 30% YTY
– Market share up 3.6pts YTY to 13.2% 
– World’s No.1 commercial notebook player 

– Shipments up 32% YTY; Sales up 39% YTY
– Market share up 4.1pts YTY to 15.2%
– World’s No.1 consumer desktop player

– MIDH Sales up 159% YTY
– Strong smartphone shipment growth at 20X YTY driven by 

strong demand of A60 & successful launch of P70
– Strong feature phone shipment growth at 26% YTY
– Tablets continued to show good momentum and rolled market 

outside China; No.2 Tablet player in China

(3.8%)

6.8%

Performance By Product

33.3%
(34.5%)

53.3%
(59.0%)

(2.7%)

6.6%

* Note: miscellaneous businesses including servers, services and softwares and Medion's non-PC business.



Appendix
• Consolidated Income Statement
• Condensed Consolidated Cash Flow Statement
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Consolidated Income Statement
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Condensed Consolidated Cash Flow Statement




